BA 531  

Survey Methods in Marketing Research

Spring, 2010
Instructor: 
Sharon Shavitt

Office: 
428B Wohlers Hall

Phone: 333-0784

Email: 
shavitt@uiuc.edu
Office hours: Mondays, 2:00-4:00 p.m., or by appointment

Course website: http://www.business.uiuc.edu/shavitt/BA_531/
TA Contact:
Jimmy Wong (for assistance in obtaining materials, A/V equipment)

Email:

jswong2@illinois.edu
Prerequisite:
Econ 172 or equivalent statistics course.
Required texts:

1. Sudman, S, Bradburn, NM and Schwarz, N (1996) Thinking About Answers: 

The Application of Cognitive Processes to Survey Methodology. San Francisco: 

Jossey-Bass.

2. Fowler FJ (2009). Survey Research Methods, 4rd Edition.  Applied Social Research Methods Series, Vol. 1.  Thousand Oaks: Sage.  
3.  A set of required journal articles & book chapters will be on reserve in the BEL Library.  Some of these readings will be downloadable from the course website, or from BEL online resources (EBSCO etc.). It is recommended that you print or photocopy all of these materials.


Recommended resource (not required):

Bradburn Norman M, Sudman, Seymour, and Wansink, Brian (2004).Asking Questions, Revised Edition, San Francisco: Jossey-Bass. ISBN 0-7879-7088-3.

Course Overview and Objectives:

This seminar will provide an overview of current advances in survey research methodology and theory.  We will strive for both a theoretical understanding on which methodological developments are based, and a toolkit approach in which specific skills are taught.  However, because this is a doctoral-level seminar intended for students interested in research careers, we will favor the former (theoretical) orientation.  Primary objectives include the following: (1) developing an understanding and appreciation of appropriate survey data collection methods, as well as sources of error that may influence survey data quality; (2) developing knowledge about the theoretical foundation for recommended survey methods; (3) developing skills in applying this knowledge to the interpretation of existing research; (4) developing skills in the design and application of survey research methods to investigate a variety of research hypotheses.

Class Schedule:   
Week 1
January 21
Survey Research – Course Overview 

Week 2
January 28
No class: Submit worksheet and preferences for discussions

Week 3
February 4
Cognitive models I: How respondents answer questions  

Week 4
February 11
Cognitive models II: Determining processes used in 

answering questions, context effects and response-order effects

Week 5
February 18
Autobiographical memory: Asking and answering

questions about past behavior

Week 6
February 25
Threatening questions, knowledge questions, and the 

role of social desirability
Week 7
March 4
Attitude structure and attitude measurement





Week 8
March 11
Designing the questionnaire and response mode

Week 9
March 18
Survey Sampling: General Techniques and Special 

Populations



March 25
SPRING BREAK

Week 10
April 1

Survey Nonresponse Issues

Week 11
April 8

Self-Administered Surveys: Mail Survey Methods


Week 12
April 15
Structured Survey Interviewing: Telephone and 

In-Person Surveys

Week 13
April 22
Culture and Survey Response I: Conceptual Issues



Week 14
April 29
Culture and Survey Response II: Design and Analysis 

Week 15
May 6

Optional: Peer questionnaire workshop

Friday,
May 7, 5 pm
Final Survey Research Proposal and Questionnaire Due

Assignments and Grading:  


1)   Final Survey Research Proposal


20% of grade 

2)   Pretest-ready Questionnaire 


20% of grade 

3) Discussion Leading



20% of grade

4) Quizzes





30% of grade

5) Class participation 



10% of grade

Final grades will be on a plus/minus letter-grade scale (i.e., A+, A, A-, B+, B, B-, etc.).

Final Research Proposal:  The final project for this course consists of two parts: a) a formal research proposal on a topic that is addressable with survey data (20% of grade), and b) a final, pretest-ready questionnaire designed for the study (20% of grade).  I encourage you to choose a research problem that is of special interest to you, within specific constraints.  A separate handout will describe this assignment in detail.

Discussion leading:  For two of the weekly topics, you will be asked to make a presentation and lead a discussion in class that synthesizes the readings and raises issues and questions for further consideration (2 @ 10% each = 20% of grade).  A separate handout describes this assignment in detail. 
Weekly quizzes: (6 @ 5% each = 30% of grade): There will be a brief quiz on the readings during each of the class meetings Week 3-14. These are designed to encourage you to read carefully and synthesize the readings to be discussed in class. You will receive both peer and instructor grading comments on your quizzes. You can take up to 10 of them (every week except the two weeks you are discussion leader). The best 6 quiz grades will count toward your grade. 

Class participation: Because this is a seminar, your active participation is crucial to the success of this course.  You are expected to come to class having read all of the required readings for that week and being prepared to discuss them in depth.  The quality, not the quantity, of your comments and questions in class will figure into this portion of your grade (10% of final grade). Obviously, regular on-time attendance is also important.  However, there is no need to bring in excuses for missed classes.  If over the course of the semester you only miss one class, it will not affect your grade.  

Course policies:  Late quizzes or make-ups cannot be scheduled. However, note that only 6 of the quizzes count toward your grade, so you can drop those that you cannot take on time.  Late papers and questionnaires will not be accepted. Paper assignments must be typed, double-spaced, and stapled.  Grammar and spelling should be carefully checked.  Any work that you submit must be your own, original work.  Copying any portion of your work from any other source will be treated as a violation of the University’s Codes on Academic Integrity and dealt with in a manner consistent with UI policies.

