CULTURAL PSYCHOLOGY AND MARKETING 
Opportunity for motivated undergraduate students to assist in a number of research projects investigating consumer psychology. Our research focuses on how culture and ethnicity influence the goals that consumers have when they evaluate products and services.  Students will have an opportunity to participate in all phases of research on this topic.  Research questions include:  1) How do cultural background and cultural values influence one’s consumer motivations? 2) Are there particular types of situations that increase or decrease the influence of these culturally based motives?  3) What are the implications for how satisfied consumers feel with services and products?
For more information, please contact:

Prof. Sharon Shavitt 
Department of Business Administration

Department of Psychology

shavitt@illinois.edu
333-0784
