Marketing Communications: BA 323

Prof. Shavitt

Spring, 2010
Course Calendar

	DATE:
	TOPIC:
	HAND IN OR COMPLETE:

	January 20 (Wed)
	Course introduction
	

	January 25 (Mon)
	Framework for case analysis  
	

	January 27 (Wed)
	IMC Overview and the Marketing Communication Process 


	Read Chapters 1 and 2 (pp. 30-44)


	
	
	

	February 1 (Mon)
	Marcom Targeting 
	Read Chapter 4 


	
	Select course representatives
	Submit student information for forming team assignments  


	February 3 (Wed)
	Marcom Targeting (cont.)
	

	
	Meet the teammates; Presentation format and requirements

	

	February 8 (Mon)
	Marcom Positioning 
	Read Chapter 5

	February 10 (Wed)
	 New Products/Diffusion of Innovation/Creating Buzz

	Read Chapter 7 (pp. 168-189)

	
	Workshop: Segmentation, Targeting, Positioning issues

	

	February 15  (Mon)
	Objective-Setting and Advertising Management 
	Read Chapter 6 (all) and Chapter 9 (pp. 238-250)



	February 17  (Wed)
	
	TEST #1 (chapters 1, 4, 5, 6, and assigned portions of 2, 7, 9)


	
	Workshop: Conducting research to generate consumer insights
	

	February 22 (Mon)
	
	FREE RICE PLANSBOOK: SITUATION ANALYSIS, SEGMENTATION/ TARGETING DRAFT DUE 
(by 4:00 pm, mailbox in Rm 350 WH)
​​ 

	
	Creative Strategy


	Read Chapter 10

	February 24 (Wed)
 
	Case 1: Client Side
iSlate
Workshop: Translating consumer insights into messaging strategies

	Team 1: Client-Side Paper/Presentation



	March 1 (Mon)
	Media Planning and Analysis 

	Read Chapter 13 (pp. 364-386)


	March 3 (Wed)
	Case 1: Agency Side 
iSlate


	Team 2: Agency-Side Paper/Presentation


	
	Traditional Advertising Media


	Read Chapter 14

	March 8 (Mon)
	Traditional Advertising Media (cont.)
Workshop: Messaging Strategies and Tactics

	


	March 10 (Wed)
	Case 2: Client Side 
Sears
	Team 3: Client-Side Paper/Presentation

	
	
	

	March 15 (Mon)
	Internet Advertising

	Read Chapter 15

	
	Workshop: Media Strategy


	FREE RICE PLANSBOOK: MESSAGE  STRATEGY/
TACTICS DRAFT DUE (4:00 pm, mailbox in Rm 350WH)


	March 17 (Wed)
	Case 2: Agency Side

Sears

	Team 4: Agency-Side Paper/Presentation



	March 22 and 24
	SPRING BREAK

	

	March 29 (Mon)
	PR and Sponsorship Marketing

	Read Chapter 20

	
	Workshop: Internet and Nontraditional Media  


	

	March 31 (Wed)
	PR and Sponsorship Marketing (cont.)


	FREE RICE PLANSBOOK: MEDIA STRATEGY/TACTICS DRAFT DUE (by 4:00 pm, in mailbox in Room 350WH)


	April 5 (Mon)
	Regulatory and Ethical Issues
	Read Chapter 3


	April 7 (Wed)
	Case 3: Client Side

Salt (film)

	Team 5: Client-Side Paper/Presentation



	
	Workshop: Promotions, Events, and Sponsorships
	

	April 12 (Mon)
	Workshop: Ad Evaluation Methods


	

	April 14 (Wed)
	Case 3: Agency Side
 Salt (film)

	Team 6: Agency-Side Paper/Presentation



	April 19 (Mon)
	
	TEST #2 (Chapters 10, 14, 15, 20, 3, and assigned portions of Chapter 13)

	
	Work Session
	

	April 21 (Wed) 


	TBA
	FREE RICE PLANSBOOK: PROMOTIONS AND INTEGRATION/ EVALUATION DRAFT DUE (by 4:00 pm, mailbox in 

Room 350WH)


	April 26 (Mon)
	Plansbook Feedback Meetings


	Receive feedback on drafts; 
Bring all drafts and questions

	April 28 (Wed)
	Plansbook Feedback Meetings (cont.)


	Receive feedback on drafts; 
Bring all drafts and questions


	May 3 (Mon)
	Plansbook Presentations


	FINAL FREE RICE  PLANSBOOKS DUE

(at the start of class)


	May 5 (Wed)
	Plansbook Presentations
	


Have a great summer!!
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