
Chicago Class of 2005 TheExecutiveMBA
Course 
Units* 2004 S M T W T F S 2005 S M T W T F S 2005 S M T W T F S

Review Sessions Accountancy, Finance & Quantitative Methods (Optional) July 1 2 3 January 1 July 1 2

4 5 6 7 8 9 10 2 3 4 5 6 7 8 3 4 5 6 7 8 9

Orientation Classroom Technologies & Academic Policies (Required) 11 12 13 14 15 16 17 9 10 11 12 13 14 15 10 11 12 13 14 15 16

18 19 20 21 22 23 24 16 17 18 19 20 21 22 17 18 19 20 21 22 23

Module 1 1 Managerial Perspectives on Financial Accounting 25 26 27 28 29 30 31 23 24 25 26 27 28 29 24 25 26 27 28 29 30

(full week in Champaign) 1 Executive Leadership 30 31 31

Module 2 1 Firm-Level Economics 2004 S M T W T F S 2004 S M T W T F S 2005 S M T W T F S

(Chicago) 1 Statistics, Data & Decision Making August 1 2 3 4 5 6 7 February 1 2 3 4 5 August 1 2 3 4 5 6

8 9 10 11 12 13 14 6 7 8 9 10 11 12 7 8 9 10 11 12 13

Module 3 (Chicago) 1 Entrepreneurship & Corporate Venturing 15 16 17 18 19 20 21 13 14 15 16 17 18 19 14 15 16 17 18 19 20

22 23 24 25 26 27 28 20 21 22 23 24 25 26 21 22 23 24 25 26 27

Module 4 1 Investment Finance 29 30 31 27 28 28 29 30 31

(full week in Champaign) 1 Legal Aspects of Decision Making

Module 5 1 Corporate Finance 2004 S M T W T F S 2004 S M T W T F S 2005 S M T W T F S

(Chicago) 1 Strategic Marketing September 1 2 3 4 March 1 2 3 4 5 September 1 2 3

5 6 7 8 9 10 11 6 7 8 9 10 11 12 4 5 6 7 8 9 10

Module 6 1 Production & Management Accounting 12 13 14 15 16 17 18 13 14 15 16 17 18 19 11 12 13 14 15 16 17

(Chicago) 1 Process Management 19 20 21 22 23 24 25 20 21 22 23 24 25 26 18 19 20 21 22 23 24

26 27 28 29 30 27 28 29 30 31 25 26 27 28 29 30

Module 7 1 Strategic Management
(Chicago) 1 Strategic Decision Modeling

2004 S M T W T F S 2004 S M T W T F S 2005 S M T W T F S

Module 8 1 Country-Level Economics October 1 2 April 1 2 October 1

(full week in Champaign) 1 Designing & Managing Organizations 3 4 5 6 7 8 9 3 4 5 6 7 8 9 2 3 4 5 6 7 8

10 11 12 13 14 15 16 10 11 12 13 14 15 16 9 10 11 12 13 14 15

Module 9 1 Global & Transnational Strategy 17 18 19 20 21 22 23 17 18 19 20 21 22 23 16 17 18 19 20 21 22

(Chicago) 1 E-Business Strategy 24 25 26 27 28 29 30 24 25 26 27 28 29 30 23 24 25 26 27 28 29

31 30 31

Module 10 1 International Study
(Chicago & Europe)

2004 S M T W T F S 2004 S M T W T F S 2005 S M T W T F S

Course Load in Units 18 November 1 2 3 4 5 6 May 1 2 3 4 5 6 7 November 1 2 3 4 5

Equivalent Credit Hours 72 7 8 9 10 11 12 13 8 9 10 11 12 13 14 6 7 8 9 10 11 12

14 15 16 17 18 19 20 15 16 17 18 19 20 21 13 14 15 16 17 18 19

Graduation! 21 22 23 24 25 26 27 22 23 24 25 26 27 28 20 21 22 23 24 25 26

28 29 30 29 30 31 27 28 29 30

* Course Assignments as of August 2003

2004 S M T W T F S 2004 S M T W T F S 2005 S M T W T F S

December 1 2 3 4 June 1 2 3 4 December 1 2 3

5 6 7 8 9 10 11 5 6 7 8 9 10 11 4 5 6 7 8 9 10

12 13 14 15 16 17 18 12 13 14 15 16 17 18 11 12 13 14 15 16 17

19 20 21 22 23 24 25 19 20 21 22 23 24 25 18 19 20 21 22 23 24

26 27 28 29 30 31 26 27 28 29 30 25 26 27 28 29 30 31

University of Illinois at Urbana-Champaign Enrollment August 2004 - Calendar subject to change.


